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OUR
COMMITMENT

Wasion Americas partners with utilities, industries, and government agencies 
across North America to deliver advanced, standards-compliant hardware 
platforms that enhance grid reliability, efficiency, and safety. We combine proven 
manufacturing excellence with deep industry expertise and responsive local 
support to reduce lead times, ensure quality, and power the transition to a more 
resilient and efficient grid.

We always deliver high quality products to our customers that meet their 
needs efficiently and transparently with integrity, empowering utilities with 
solutions to achieve their goals.

WHO
WE

ARE
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 We enable grid innovation through trusted hardware solutions, 
creating a better energy future by connecting communities with 
reliable, sustainable power. 

PURPOSE

 We deliver high-quality, innovative hardware platforms that empower utilities and 
industries across the U.S. and Canada with the flexibility, value, performance, and 
trusted experience needed to power a world that never stops. 

MISSION

We envision a world where energy flows seamlessly, intelligently, and sustainably, 
delivering uninterrupted power that connects and uplifts communities and drives 
progress toward a more resilient and efficient grid infrastructure. 

VISION

Our values are the foundation of our culture. They guide how we think, how we act, 
and how we treat our colleagues, customers, and partners. By living our values, we 
earn trust, create impact, and lead this industry forward. 

Wisdom - We apply deep industry expertise, expert engineering, and practical field knowledge to 
every decision and product we deliver, designing hardware solutions that strengthen the grid and 
serve communities that rely on it. 

Accountability - We honor our commitments by providing reliable products, creating transparent 
partnerships, and delivering responsive customer-centric support because utilities, industries, and 
communities count on us to deliver on our promises and own our mistakes. 

Integrity - We operate with honesty, respect, and an unwavering commitment to doing what is right 
for our customers, our colleagues, and partners. We work side-by-side with our utility and industry 
partners to build a stronger and more resilient energy future. 

VALUES
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Clear Space

When to use the Main Logo

Minimum Size 

Logo Artwork

MAIN LOGO
Main Logo Blue + Orange

Main Logo White + Orange

Clear Space

Minimum Size 

The Main Logo is the primary institutional signature of the 
brand. It must be used whenever space and legibility allow.

To preserve the integrity of the Main Logo, it is important
that no other logo, text, or graphic element encroaches on
its space. The minimum clear space around the Logo is
equivalent to 1/2 the height of the Logo.

Use the Main Logo in all official and corporate-facing 
applications, including:
• Website header/footer and main pages

• Corporate presentations (cover, section dividers, closing slides)

• Official documents: proposals, contracts, reports, letterheads

• PR and corporate announcements

• Trade show signage and institutional backdrops

• Any communication representing the company at a corporate level

The minimum size for the Main Logo in print applications
is 15mm (0.6”) in width.

For digital applications, the minimum size is 80 pixels in
width.

Do not attempt to redesign or recreate any element of the
Logo. Use the approved digital files of the artwork.

Minimum size for print:
15mm (0.6”) in width.

Digital size:
Minimum 80 pixels in
width.
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MONOCHROMATIC 
MAIN LOGO

Black Monochromatic Main Logo

White Monochromatic Main Logo

Clear Space

Clear Space

Minimum Size 

Logo Artwork

Minimum Size 

The Monochromatic Main Logo should only be used
when there are not enough colors available to correctly
reproduce the Main Logo.

The minimum clear space around the Black
Monochromatic Main Logo is equivalent to 1/2 the height
of the Logo.

Do not attempt to redesign or recreate any element of the
Logo. Use the approved digital files of the artwork.

Monochrome Dark / Black
Use when printing with one ink or on very light back-
grounds.

Recommended for internal documents and low-cost 
printing.

Monochrome Light / White (negative)
Use on dark backgrounds or photographic/video back-
grounds.

Only when contrast ensures clear readability.

The minimum size for the Monochromatic Main Logo in
print applications is 15mm (0.6”) in width.

For digital applications, the minimum size is 80 pixels in
width.

Minimum size for print:
15mm (0.6”) in width.

Digital size:
Minimum 80 pixels in
width.
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Secondary Logo 
Blue + Yellow

Clear Space Minimum Size  

Secondary Logo 
White + Yellow

Clear Space

Minimum Size   

Logo Artwork

 SECONDARY
LOGO
The Secondary Logo is a flexible alternative designed for 
compact or constrained formats. It should not replace the 
Main Logo in formal or institutional communications.

To preserve the integrity of the Secondary Logo, it is
important that no other logo, text, or graphic element
encroaches on its space. The minimum clear space
around the Logo is equivalent to 1/3 the height of the Logo.

The minimum size for the Secondary Logo in print
applications is 10mm (0.4”) in width.

For digital applications, the minimum size is 45 pixels in
width.

Do not attempt to redesign or recreate any element of the
Logo. Use the approved digital files of the artwork. Minimum size for print:

10mm (0.4”) in width.

Digital size:
Minimum 45 pixels in width.

When to use the Secondary Logo
Use the Secondary Logo only when the Main Logo does not 
fit well or loses legibility, such as:
• Small or narrow formats

• Social media avatars and small banners

• Merchandise (shirts, caps, pens, stickers)

• Product labels, plaques, and compact technical equipment areas

• Watermarks or subtle brand marks

• Vertical layouts or limited-height spaces



8WASION AMERICAS  | BRAND GUIDELINES

x

x/3

x/3

Black Monochromatic 
Secondary Logo

Clear Space

White Monochromatic 
Secondary Logo

Minimum Size   

Clear Space

Minimum Size   

Logo Artwork

MONOCHROMATIC 
SECONDARY  
LOGO
The Monochromatic Secondary Logo should only be used
when there are not enough colors available to correctly
reproduce the Secondary Logo.

The minimum clear space around the Monochromatic
Secondary Logo is equivalent to 1/3 the height of the Logo.

Do not attempt to redesign or recreate any element of the
Logo. Use the approved digital files of the artwork.

Print applications: Minimum size is 10mm (0.4”) in width.

Digital applications: Minimum size is 45 pixels in width.

Minimum size for print:
10mm (0.4”) in width.

Digital size:
Minimum 45 pixels in width.

Monochrome Dark / Black
Use when printing with one ink or on very light 
backgrounds.

Recommended for internal documents and low-cost 
printing.

Monochrome Light / White (negative)
Use on dark backgrounds or photographic/video 
backgrounds.

Only when contrast ensures clear readability.
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Blue Wasion  

Clear Space
Minimum Size  

White
 

 

 LOGO BUG / 
BRAND MARK USAGE
The Wasion brand mark (logo bug) may be used as a 
standalone element in situations where the full logo 
lockup is not required or when space is limited. The bug 
provides a flexible shorthand for the brand while maintain-
ing strong visual recognition.

Minimum size for print:
0.25 in width.

Digital size:
Minimum 24 px width.

Maintain clear space equal to the height of the 
“W” shape surrounding the bug.

When to Use the Logo Bug
Use the standalone bug in the following cases:

• On small digital applications where the full logo becomes 
  unreadable

• As a social media profile image or app icon

• On merchandise or promotional items with limited print area

• As a graphic accent or watermark in layouts

• In internal presentations where the brand is already 
  established on the page

When Not to Use the Logo Bug
To protect brand clarity, avoid using the bug alone:

• As the primary logo on formal communications 
  (e.g., proposals, client-facing documents)

• On signage or large formats where the full logo fits comfortably

• When legibility or clear brand attribution could be compromised
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COLORS Blue Wasion 80%

#4567A9

#738DBF

#A2B3D4

60%

40%

Pantone 2736 C
C100 M80 Y0 K0
R22 G65 B148
# 154194

Orange Wasion

Pantone 1495 C
C0 M44 Y92 K0
R246 G159 B29
# F59F1C

Dark Blue Wasion

Pantone 533 C
C100 M91 Y40 K37
R32 G39 B75
# 1F274B

Black Wasion

Pantone Process
C0 M0 Y0 K100
R0 G0 B0
# 000000

Gray Wasion

Pantone 656 C
C3 M0 Y0 K8
R235 G238 B240
# EAEEF0

White Wasion

C0 M0 Y0 K0
R255 G255 B255
#FFFFFF

Green Wasion

Pantone 382 C
C38 M0 Y100 K0
R180 G204 B5
# B4CC03

Primary / Brand Identity (Blue Wasion + tints)
This is the main brand color. It should dominate most 
communications (backgrounds, headers, covers, large 
blocks) and be the immediate visual cue of Wasion 
Americas. Its tints are used for soft hierarchy, secondary 
backgrounds, and depth without replacing the primary blue.

Accent / Energy (Orange Wasion + tints)
Highlight color used in small, controlled doses to guide 
attention: geometric corner/edge accents, CTAs, tags, 
“new/important” labels, and key numbers. Its tints provide 
softer emphasis. It should never be a dominant 
background or compete with the primary blue.

A functional support group:

Dark Blue adds a technical/premium tone and strong 
contrast for engineering or product-focused pieces; useful 
for serious backgrounds, strong text blocks, and structural 
layers. Green signals efficiency, sustainability, and 
positive performance; mainly used in data visualization, 
improvement indicators, and sustainability messaging.
Both are complementary and should not lead a layout.

Technical & Performance Support 
(Dark Blue Wasion + Green Wasion + tints)

The foundation for clarity and readability.

White is the primary background. Gray supports soft 
backgrounds, tables, dividers, and containers. Black is 
reserved for body text, captions, and icons when 
maximum contrast is needed.
These keep layouts clean, balanced, and easy to read.

Neutrals / Legibility 
(White Wasion, Gray Wasion, Black Wasion)

80%

#F7B755

#F9CF8E

#FBE7C7

60%

40%

80%

#515777

#8387A3

#B5B7CF

60%

40%

80%

#C2D636

#D1E069

#E0EA9C

60%

40%
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LOGO &

 
BACKGROUND
The Logo can be used on many types of backgrounds.
To maintain legibility, make sure there is adequate 
contrast between the Logo and the background.
This applies to solid, photographic, or video screen 
backgrounds.

Background and contrast rule
The Logo may be placed on solid, photographic, or video 
backgrounds.

To maintain legibility, always ensure adequate contrast 
between the Logo and the background.

IF CONTRAST IS NOT SUFFICIENT:

switch to a monochrome version, or

place the logo on a solid color block from the approved 
palette.
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Do not use our Logo in 
situations where it does not 

offer adequate legibility.

Do not invert the Logo. Don’t alter the Logo Avoid styling the Logo with 
outlines, glows, or other 
techniques that might 

compromise its original 
appearance and legibility.

Do not tilt or rotate the Logo.

DON’TS WITH THE 
LOGO
The Logo can be used on many types of backgrounds.
To maintain legibility, ensure there is adequate contrast
between the Logo and the background. This applies to
solid, photographic, or video screen backgrounds.

Do not stretch, compress, 
or alter the proportions of the Logo.
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BRAND COMMUNICATION 
TYPOGRAPHY

Arial is the official typeface for all Wasion Americas brand 
communications.

It is a clean, geometric-leaning sans serif with high legibility 
and universal availability across Microsoft, Apple, and 
Google environments. Arial ensures consistency in 
presentations, documents, emails, web, and technical 
materials without installation issues.

Primary Typeface Aa
Usage Rules

Consistency first: Arial must be used in all official 
templates (PPT/Slides, Word, PDF, email signatures, 
social graphics, web).

Clear hierarchy: one headline style + one body style 
per layout.

Spacing: use generous white space; avoid stacking many 
text sizes in one area.

Contrast: ensure high readability (dark text on light 
backgrounds; white text only on Primary Blue or Dark 
Blue).

• 

• 

•

• 

Powering a World 
That Never Stops
Discover how Wasion Americas is driving the transition 
to a more resilient and efficient grid with high-quality 
hardware solutions.

Arial



Visit our website

 wasionamericas.com




